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HOW WE WORK

Social change marketing aims
to influence attitudes, behaviors,

and policies by raising awareness,
fostering engagement, and
mobilizing communities for
positive change.




CAMPAIGNS

Research Implementation

= Community partnerships &
engagement

Strategy | - Media outreach

Creative Development Reporting




Context and background

Brand development Lessons learned

Toolkit materials What’s next



Prevention and harm
reduction messages
can work together.

Meeting people where they are and respecting

them as experts is not just the right thing to do;
it’s a powerful communications tool.



ABOUT

FRIENDS FOR LIFE




CAMPAIGN
CONTEXT

Problem

Of all overdose deaths in Washington,
70% now involve fentanyl, with rates
rising fastest among young adults aged
18 to 25.

Context

lllicit fentanyl is driving a radical
transformation in the state’s drug supply
and raising overdose death rates across
all counties, ages and backgrounds.




CAMPAIGN
GOALS

Illicit fentanyl education

Overdose prevention
Naloxone awareness

Harm reduction



CAMPAIGN MUST HAVES

Positive social norming
with a focus on peer
networks and support

Scare-tactic free

o

o

Grounding in
quantitative and
qualitative research

Stigma free




CAMPAIGN TEAM

NALOXONE

DH Other partners
- WA Department of Health
HCA - Local health jurisdictions
= Communications = UW Addictions, Drug and Alcohol Institutes
= Prevention section of DBHR = Syringe service programs
= Treatment section of DBHR = Community-based organizations







The people closest to the problem
are also closest to the solution.

ot




Statewide survey

Landscape reviews

Listening sessions

Focus groups



Young adults underestimate
their own risk of overdose
but can accurately assess
risk for others.

People who use opioids
react differently to outreach
messaging than people

who do not.

Stories of real people

positioned in the larger
context of the overdose
crisis can lower stigma.

In-school programs,
after-school programs and
community-based programs
are likelier to be more effective
than online outreach to youth.



People - all people - really care about
keeping their friends safe.



1. 2.

Address the Provide positive
knowledge gap social norming

3.

Offer information
& tools



1. 2.

Illicit fentanyl and other Provide positive
additives are making social norming

the drug supply more
unpredictable and harmful.

3.

Offer information
& tools



1. 2.

Illicit fentanyl and other Friends help keep
additives are making one another safe.

the drug supply more
unpredictable and harmful.

3.

Offer information
& tools



L. 2.

Illicit fentanyl and other Friends help keep
additives are making one another safe.

the drug supply more
unpredictable and harmful.

3.

Learn to recognize
and respond to a
fentanyl overdose.



1.

Illicit fentanyl and other
additives are making

the drug supply more
unpredictable and harmful.

3.

Learn to recognize
and respond to a
fentanyl overdose.

2.

Friends help keep
one another safe.



1. 2.

Illicit fentanyl and other Friends help keep
additives are making one another safe.

the drug supply more
unpredictable and harmful.

3.

Take care.
Don’t share.



BRANDING




“Everybody is like a neighbor; you don't
have to love them, but you should look

* out for them.”

“It humanizes the person who is
overdosing..It allows people to put
themselves in the shoes of someone
who could overdose.”

“‘De-stigmatizes the idea of someone
whoisadrug user.”

PREVENT OVERDOSE

“Thelogo has naloxone init, so | know
what I'm supposed to have.”
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2.Hold the canister like this ——

3. Insert the nozzle int0
either nostril
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4.Press the plunger
all the way

Natoxone starts working within2 3 minutis. /
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KEEP YOUR
FRIENDS T
SAFE.
CARIRWY
NALORCOINIE,
(NAIRCARN),

B GR e Naloxone reverses opioid overdoses,
PRE _ ) ’ : including from fentanyl.

E g Room for customization.
E"" SSP Logos address and hours are a possible suggestion,

__d

Your friend may

Washington state has Good Samaritan
laws to protect you and your friend from
prosecution for drug possession.
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« Can't wake up.
« Aren't breathing every 3 - 5 seconds. ! I ! | '
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Call (000) 000-0000 or '
~ Visit CustomSSP.com
Call (000) 000-0000 or
Visit CustomSSP.com
Call (000) 000-0000 or
Visit CustomSSP.com




YOUR FRIEND
MAY BE
OVERDOSING
IF THEY:

* Can't wake up,

* Arent breathing
every3.-s5 Seconds,
Are turm'ng blue,
gray, or Purple, or

heir skin feels cold,

...... dis overdosing, call 91,
oxone and rescue breaths,
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Letter to administrators Social posts to promote
presentation events



ADULT
PRESENTATION

about fentanyl

La realidad
acerca
del fentanilo

A

Basics about opioids

and illicit fentanyl

Information about youth
overdoses in Washington

Risk Factors

Prevention Strategies

Information
about Naloxone



What we’ll cover

* Basics about opioids, fentanyl,
and naloxone (Narcan)

 What to know about the
overdose crisis in Washington

* How to help teens avoid opioids
and stay safe

Lo que vamos a
cubrir

* Informacion basica sobre los
opioides, el fentanilo y la
naloxona (Narcan)

* Lo que hay que saber sobre |a
crisis de sobredosis en
Washington

 CoOmo ayudar a los adolescentes
a evitar los opioidesy a
mantenerse a salvo



s GO

Help keep
each other safe.

Help keep
each other safe.

WAFriendsForl

deserves folive
anyone can be a friend for life

Learn more at WAFriendsForLife.com




NALOXONE
(NARCAN)

=i

i : o teens say they trust their
Naloxone reverses 2, SR :’:uu or caregivers more
opioid overdoses, | ¢ e, "y R i apt
including those e’pa o ¢ o drugs. Talk to the teens in your
from fentanyl. . o ey, 4 X life about how experimenting
2, &Y 43 )
3

w;mmmhmtm and
their future. Because to them,
you're the expert.

Know about Conversation ’ Fa{cfé:é;bout
Naloxone Guide Fentanyl



Use your
influence
for good.

&
Peer pressure isn't all bad. @
Encourage your friends to:

* Try out for a sports team

* Audition for the school play

* Do what makes them fee|

healthy and happy

That's peer pressure done right,
r..nnau-..svm-.mm.gp...,
ko PrOSCHiDtion pill or other drup, Bocause "
riends 100k out for one anothey.

st WAFriandsForLife.

h school Middle school
High sc




STUDENT
PRESENTATION

One for middle school
and one for high school

Both cover:

Basics about opioids and
llicit fentanyl

How this effects people their age
How they can help keep friends safe
Basics on naloxone

Washington State
Health Care Atthority
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[} 5| student edition
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STUDENT
ACTIVITIES







OUTCOMES &
J ESSONS LEARNELF.
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OUTCOMES (SO FAR)

37% increase in 172,000 site visits
knowledge of fentanyl

f dult
oryoung adults 3,000 downloads of

toolkit material
43% increase in » oolkit materials

knowledge of naloxone

< 21 of 39 Washington

counties (that we know

65 million impressions of) have shared materials
resulting from ads locally




LESSONS
LEARNED

Harm reduction and prevention can exist
in the same campaign

A both/and approach creates cohesion

Talking to people makes all the difference

Message carriers matter

Meet your audiences where they are



WHATS NEXT

Expanded outreach to youth
and young adults in higher | ¢
risk settings | RoiFmenos

CAN COUNT ON.

Work with community-based
organizations to reach
specific priority audiences

Incorporating treatment and
recovery messaging




Visit
WAFriendsForLife.com

Corie Bales
coriecb@wearedh.com
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